
www.rbmagazine.com.au

 2022 Media Kit

THE M AGA ZI N E FOR THE TR EE CROP I NDUSTRY W W W.TR EECROP.COM. AU THE M AGA ZI N E FOR THE TR EE CROP I NDUSTRY W W W.TR EECROP.COM. AU THE M AGA ZI N E FOR THE TR EE CROP I NDUSTRY W W W.TR EECROP.COM. AU

Ag Communications Solutions



Editorial Tips

Editorial Requirements

Australian Tree Crop
Target your articles to our readership

Our readers work in the rural merchandise industry – as 
resellers, agronomists and advisers – or for the companies 
that supply them with ag and vet products, fertilisers, 
technology, etc. Rural Business is not read by farmers.

Target your articles to one of our sections

•  Agribusiness News – industry and company news,  
up to 700 words with a photo or two

•  On the Move – people and appointments, up to  
200–300 words with a head and shoulders photo

•  Rural Business – feature-length stories, up to  
1000 words plus photos

•  Merchandise – product news, up to 700 words with  
a photo or two

•  Market Insights – special targeted features, up to  
700 words with a photo or two.

Target your articles to our readership

Our readers are primarily growers and managers of tree crops. 
It is also read by researchers, grower advisers and agronomists, 
as well as the companies that supply and manufacture 
equipment and other inputs for tree crop growers. 

Target your articles to one of our sections

 News & Branching Out – Industry news relevant to tree crop 
growers & new staff announcements, up to 400-500 words  
with a photo or two.

Featured Crops – Crop specific sections. Up to 600 words 
plus a photo or two.

Special Features – Areas of specific interest to tree crop 
growers relating to production and profitability. Up to 600 
words plus a photo or two.

Tree Crop Insights – Feature-length stories, up to 1100 
words plus photos.

Fruit fly / bees & pollination – Up to 600 words plus a photo 
or two.

Products and services news – Up to 500 words plus a 
photo or two.

Rural Business 

•  All articles will be edited to conform with our editorial style 
and for length

•  Format: editorial should be in Word format with no fancy 
formatting and within word counts 

•  Images: should be high resolution JPG attachments. Original 
size is best but aim for at least 1 MB. Do not embed images 
into Word doc. The better the photo, the bigger we can run it

• Captions: Include captions for all photos, charts, etc

•  Graphs and charts: should be high resolution PDF or  
JPG attachments

•  Names: Only use first names in the first mention and then 
salutation and surnames i.e. Ms Jones said (not “Sue said”)

•  Job titles: have no caps i.e. territory manager, not  
Territory Manager

•  Product names: use title case DO NOT capitalise product 
names i.e. Roundup – not ROUNDUP

•  Trademarks: ©, ® and TM symbols will not be printed

  

•  Quotes: Please quote someone in your article so we know 
the source of the information – or provide a 50-word bio if 
supplying an in-depth authored article or commentary.

Deadlines are important!

Talk to the editor if you look like being late. We can be flexible  
if we know what is coming.

Lastly, if you are not a professional writer . . .

. . . and you’re tempted to write your own articles, please 
consider using a PR agency or freelance writer instead.  
The cost can be quite reasonable and the results will be  
worth it – for you, for us, and for our readers!



September 2020 Rural business 3

Print Specifications Dimensions   Depth x Width

Double page spread  Trim  297mm x 420mm
  incl. 3mm bleed and crop marks 303mm x 426mm

Full page (A4)  Trim  297mm x 210mm
  incl. 3mm bleed and crop marks 303mm x 216mm

Half page   Horizontal  125mm x 188mm

  Vertical 255mm x 90mm

One-third page  Horizontal  85mm x 188mm

  Vertical 250mm x 58mm

Quarter page   Horizontal  65mm x 188mm

  Vertical  190mm x 58mm

Flysheet   Horizontal 105mm x 297mm

Material 

Advertising material should be supplied 
as an Acrobat PDF – optimised with 
hi-resolution graphics and fonts 
embedded – distilled for final CMYK 
output at 300 dpi. All Full page and 
Double page spread PDFs must include 
crop marks and 3mm bleed all round.

Deadline
Bookings and material due:
Rural Business: 15th of month prior.
Tree Crop: 1st of Month prior.

Rural Business is published monthly, except  
for January, Australian Tree Crop is published 
bi-monthly by Ag Communication Solutions  
Pty Ltd (ABN 32 128 360 172)

Editor: David Petrikas 
Email: editor@rbmagazine.com.au 
Mobile 0408 636 414

Sales & Marketing: John Forrest 
Email: john@rbmagazine.com.au  
Mobile 0427 940 138

Publisher: Jeff Gilbert 
Email: jeff@rbmagazine.com.au 
Mobile 0417 014 736

Design: Ian Rodenhuis 
Email: ian@agcreativeservices.com.au 
Mobile 0405 148 095

PO Box 652 Lane Cove NSW 1595 
0427 940 138  
www.rbmagazine.com.au

Material specifications

Digital Specifications

Leaderboard   728 x 90 pixels   

Medrec  300 x 250 pixels

Banner  468 x 60 pixels

       Fees may apply if files supplied incorrectly.

      Bookings commence first day of month.

       Newsletter banner (468 x 60px) 100% share 
of voice. We can only accept gif or jpg files for 
Newsletter banner as HTML does not travel 
by email.

       Advertising material should be supplied as a jpg, gif, HTML5  
or png. Please provide your HTML5 ads in a Zip file, with the ad 
contents not nested within any other folders. 

      Website homepage, TV advertisements run as 25% share of voice.

      Contact Ag Communication Solutions for our digital rates.

       Ag Communication Solutions can arrange to design and produce 
your ad. Call for details.



February Knockdown & pre-emergent herbicides 
 Cattle health 
 Seed treatments & coatings

March Fencing, livestock handling & ID 
 Snail & slug control 
 Fertilisers

April Adjuvants & spray application 
 Winter pastures & forage 
 Winter cropping

May Post-emergent herbicides 
 Rodent & vertebrate pest control 
 Tropical agriculture & sugar cane

June Technology in agriculture 
 Fungicides  
 Product development & regulatory services

July Sheep care & health 
 Biologicals  
 Cotton

August Water supply & irrigation 
 Spring horticulture & viticulture 
 Fodder conservation & pasture

September Summer cropping 
 Dairy 
 Animal nutrition & supplements

October Grain protection 
 Specialty fertilisers & nutrition 
 Summer fallow

November Summer horticulture 
 Business solutions & labour 

December Resistance management  
 Seeds

Market insights

Rural Business Readership Profile
Rural Business is a 'trade magazine'. Our primary audience  
is the retail network that sells inputs to farmers (approx 73% 
of readers). These readers are the owners and managers 
of the retail businesses, and their employees, who provide 
advice and make product recommendations to farmers. 

Our secondary audience is the supplier companies / 
manufacturers who sell these inputs to the retail network 
(approx 27% of readers). These suppliers are primarily  
crop protection, animal health, animal nutrition, fencing, 
seed and fertiliser companies. Our supplier network 
readership is dominated by sales, marketing, technical  
and logistics personnel.

Rural Business provides a comprehensive series of Market 
Insights – generally on a timeframe that suits the re-seller 
enquiry for your products. Advertisers are invited to support 
their advertising with editorial for these Market Insights.  
You should consider advertising in Rural Business 
magazine if you sell products and services to the rural retail 
distribution network or you provide inputs, products and 
services to the companies that operate in the Australian 
agricultural marketplace.

Rural Business is an A4 sized publication produced on quality 
stock. The circulation of Rural Business is approximately 2600 
and is published 11 times / year (Jan and Feb are combined). 

Rural Business readers by organisation

Rural Business readers and  
Agriculture Crop Protection  
Chemical Expenditure



Tree Crop Readership Profile
The primary audience of Australian Tree Crop magazine 
are the growers of pome fruit, stone fruit, almonds, citrus, 
avocados, speciality & tropical trees, mangoes, olives and 
nuts throughout Australia. These readers are primarily 
the owners, managers and employees of these tree crop 
enterprises. Australian Tree Crop magazine is sent to the 
growers and producers who account for at least 80% of 
production in each of the above-mentioned market segments.

The secondary audience of Australian Tree Crop magazine 
are the processors, advisers, researchers, horticulturalists, 
agronomists and suppliers who provide services, advice and 
inputs to the tree crop producers.

The objective of Australian Tree Crop magazine is to provide 
information to growers that helps them improve the 
profitability and productivity of their business.  

The magazine content focuses on new research, practical 
commercial information, and business practices of value to 
tree crop growers.

Australian Tree Crop magazine provides a comprehensive 
series of special features – generally on a timeframe that 
suits seasonal demand for information. The magazine also 
provides the opportunity for advertisers to promote new 
products and services at any time. Advertisers are invited  
to support their advertising with editorial for these features. 
You should consider advertising in Australian Tree Crop 
magazine if you sell products and services to those growers 
producing pome fruit, stone fruit, almonds, citrus, avocados, 
mangoes, olives or nuts.

Australian Tree Crop magazine is an A4 sized publication 
produced on quality stock. The circulation is approximately 
2500 and is published six times a year. The magazine is also 
available online via the Australian Tree Crop magazine website.

Tree Crop readers by type

Tree Crop readers and 
value of production

Special Features
February 

Macadamias Tractors & machinery
Specialty tree crops Packaging & labelling
 Pruning 

April 
Avocado Spraying equipment & application  
Citrus Marketing & export 
 
June 

Nuts Technology in agriculture
Mangoes Flowering, thinning & PGRs
  Establishment & maintenance 

August 
Cherries Water supply & irrigation
Tropical tree crops Disease & weed control
 Harvesting equipment
 
October 
Pome fruit Fertilisers & nutrition
Stone fruit Insect & mite control
 Organic farming
 
December 
Almonds Postharvest
Olives Business solutions & labour


